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OVERVIEW

Why This Matters

In today’s care sector, customers expect more than just
accommodation or clinical support — they seek compassionate,
reliable, and bespoke care solutions that enhance quality of life and
provide peace of mind for themselves and their loved ones.
Understanding your buyer personas sharpens focus, aligns
messaging, and ensures you deliver exactly what your audience
needs, precisely when they need it.

ClickThrough is a performance-led digital agency helping ambitious
brands grow faster through Al-powered marketing strategies, journey
optimisation, and joined-up channel execution. Our Integrated Digital
Strategies drive a 58% uplift in performance within two years, and our
Digital Performance Accelerator guarantees ROl through data,
testing, and tech alignment.
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Adult children or relatives
researching and managing care
options for ageing parents or
relatives.

CORE PERSONA SUMMARY

Strategic insights for better targeting, messaging, and service design.

Need for trustworthy care,
high quality of life, safety, and
transparency.

Recommendations from
healthcare professionals,
testimonials, reputation.
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‘Compassionate, secure care
homes that feel like family."

Seniors considering a move into a
care or retirement community.

Desire for independence,
social engagement, tailored
care services.

Community atmosphere,
tailored activities,
healthcare quality.

‘Live independently yet
supported in a vibrant, caring
community.”

GPs, social workers, or care
managers advising clients on
suitable care home options.

Reliable partners with
consistent care standards,
ease of referral.

Accredited care,
compliance with
regulations, ease of
communication.

“Trusted partner for delivering
outstanding patient and client
care”

Professionals guiding clients through
financial planning for long-term care
and asset management related to
care needs.

Clear, transparent pricing,
long-term value, trusted
brand reputation.

Financial stability of
provider, service range,
track record.

“Transparent pricing and
secure care options that
protect your clients’
investments.”

Existing or potential care staff
focused on quality of work
environment and professional
development.

Safe working environment,
training, career growth
opportunities.

Employer reputation,
supportive culture, benefits.

‘A supportive culture where
your work truly makes a
difference every day."
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Cost concerns, emotional difficulty of
transition.

Fear of loss of independence,
uncertainty about lifestyle.

Limited time, need for quick, reliable
info.

Complexity of care costs, liability
concerns.

Job security, work-life balance
concerns.

CONVERSION INSIGHTS

$ Tactical detail for campaigns, channel planning, and conversion focus.

\Website, online reviews,
social media, phone
consultations.

Virtual tours, open days,
informational brochures,
social media.

Professional networks,
referral platforms, email,
phone.

Industry seminars,

whitepapers, direct outreach,

website.

Internal communications,

recruitment fairs, dedicated

career site.

High during family health
crises.

Medium, often planned
transitions.

Low to medium; ongoing
professional advice.

Medium, coinciding with
client needs.

Medium, based on staffing

needs.

Click

Digital. Accelerated.

High, as decisions often trigger
long-term care contracts.

Medium to high; residential
services underpin revenue
streams.

Medium; indirect influence
leads to steady referral flow.

Medium; influencers of
wealthier client decisions.

Indirect; impacts service
quality, staff retention affects
margins.
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WHAT NEXT?

Turn Insight Into Performance

These personas are just the start. The real value
comes when they guide your marketing strategy,
digital journey, and service innovation — especially
when enhanced by Al-enabled personalisation.

Book your strategy session with Rory now — and start
turning persona insights into performance gains.

STRATEGY SESSION BOOKING LINK >w
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“You've seen the insight.
Let's turn it into action.”

© experts@clickthrough-marketing.com
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