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Session Structure

Tools
What tools are using AI?

Content Assets
Generative AI for assets

Process
Where to use tools

Testing
AI to support CRO

We will focus on our core activities for clients using CRO:



POLL

Has your business started using AI 
within digital marketing?



POLL

To what extent have you found it 
useful?



Key Benefits of AI as Part of the Process

Extra 
Insights

Speed / 
Time 
saver

A fresh 
approach

As an 
assistant

Partial 
automatio

n



1:Tools

What tools are we using?

What tools are out there?





Source: 2023 MAD (Machine learning, AI & Data) Landscape





Choosing the right tool for the task



2:Process

Where in the process do we use 
them?



OfflineOffline

AB



When to use the right tool

Data Collection Data Analysis Design Testing



Data Collection & Analysis



A few quick tips on GA4



POLL

How do you find using GA4?



If you need unsampled, unthresholded data



If you need to count conversions only once



If you want to actually look at conversion rates



ƑģƇǺǔűĿǈϔǺƚǜόƇƇϔŌƑƁƚǺϔǜǈűƑťί



If you want to actually look at conversion rates



AI Video Summarisation and Insights



AI Video Summarisation and Insights



Automated 
Insights



What If Analysis

Ask 'what if' questions, to help make decisions on removing 
pages from key audiences, to improve conversions.



Testing Prioritisation

identifies and prioritises where to start with your UX and 
conversion testing programme by highlighting specific 

pathways that would immediately drive more conversions.



Identify PPC spend wastage. 
Find landing pages which 
are not supporting 
conversion journeys onsite
(This example is PPC new users, 
Health Treatments in their blog)



Making gains though closing leaks

Identifying user journeys that are 
holding you back! 



JourneyCraft insights drive changes to

User 

journeys

Improve 

Page 

performance 

through CRO



Design



Generative assets



Creation of test assets to assist design



Creation of test assets to assist design



Creation of test assets to assist design



Current car model page

Car Lease Special Offers Select Car Leasing Carparison

53% 32% 16%

Car Lease Special Offers Select Car Leasing Carparison

0% 58% 42%



Tips on prompts

Be specific - Use >3 words e.g. a fluffy cat sitting on a windowsill looking out at a cityscape

Be descriptive - Use commas to separate descriptive aspects e.g. 
A tropical island paradise, pristine turquoise waters, lush greenery, and vibrant exotic fruits, realistic

Be original ξe.g. studio shot of futuristic high heels, warm red blue gel lighting, shallow depth of field, 
mechanical materials as props

Be empathetic - e.g. Tender moment of a child sharing a heartfelt conversation with their elderly 
grandparent, love, wisdom

Source: https:// helpx.adobe.com /firefly/using/tips -and-tricks.html



studio shot of 
futuristic high 
heels, warm red 
blue gel lighting, 
shallow depth of 
field, 
mechanical 
materials as props



young man sat in right hand 
drive car looking into 
camera, smiling, happy, 
ultra realistic


