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Strategy Director

- 22 years experience

- B.Sc. (1%Y), M.Phil.

- 11 years at ClickThrough Marketing.

Director of Technology
and Innovation

Specialisms include:

- Web Design and Strategy

- Conversion Rate Optimisation & Testing
- Google Analytics & Tag Manager

- Platform Architecture

- Al Tech & Tools
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Digital. Accelerated.



Session Structure

We will focus on our core activities for clients using CRO:

Tools Content Assets

What tools are using Al? Generative Al for assets

Process Testing
Where to use tools Al to support CRO

Chick

Digital Accelerated.



POLL

Has your business started using Al
within digital marketing?




POLL

To what extent have you found it
useful?




Key Benefits of Al as Part of the Process

A fresh As an Partial
approach assistant automatio
n




1:Tools
What tools are we using?

What tools are out there?
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Source: 2023 MAD (Machine learning, Al & Data) Landscape
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Choosing the for the task

Adobe

wj Usel‘brain FrEfl" En.i¥pone| )_\_/_D;Midjourney
@ & GitHub Copilot @ JourneyCraft \fO" Alli Al
ChatGPT
€ Clarity
neurons @ptimize VWAL 5%
27 hotjar

Chick

Digital Accelerated.



2:Process

Where in the process do we use

them?




The four
stages of

data-led
design




When to use the right tool
e

Adobe
Google : v O
ol Analytlcs4 €8 JourneyCratt Firefly \A /

I\ wisowney v
T ®©ptimize
7 hotjar @ Clarity = NeUrons
mixponel JJ Userbrain & GitHub Copilot
S ’ Figma ChatGPT

Chick

Digital Accelerated.



Google
o Analytics4

mixponel @JourneyCraﬁ:
@® o -

7 hotjar € Clarity




A few quick tips on GA4




POLL

How do you find using GA4?




If you need unsampled, unthresholded data

Coptrz | Marketing Websites (All) (2685._.

Reporting Identity

Determines which methods Analytics uses to associate events with users. Learn more

6 Setup Assistant

How would you like to identify your users?
[1] Property Settings

Blended . .
@ @ 1 inactive method W
== [Data Streams This identity evaluates: User ID, Google signals, device 1D, modelled data.

Observed
®  Events O v
This identity evaluates: User ID, Google signals, device 1D.
Conversions .
= o Device-based “

This identity evaluates: device |D only. Your reports may only reflect a subset of users.

Audiences

e

Custom definitions Cancel

O
[ +]

(@

» Data Settings
Data Import

<=A Reporting ldentity

Click ol Analytics4

Digital Accelerated.



If you need to count conversions only once

X Counting method (Book_a_Demo_Form_Sub... save

Choose how to count this conversion. The counting method you choose will be used to count future
conversion actions; it won't be used to count past data.Learn more about counting methods

@ Once per event Recommended

Count an event as a conversion every time it occurs.

O Once per session
Count an event as a conversion only once within a particular session.

Google
Chicki lrouah .. Analytlcs4

Digital Accelerated.




If you want to actually look at conversion rates

| ) Analytics

& Reports snapshot

[ @ Real-time

QA

»  Acquisition
@ ~ Engagement
Overview
Events
Conversions
Pages and screens
Landing page: Landing page
»  Monetisation

Retention

Main reports ~
»  Channel Grouping

» Technology

O Library

& <

Q, Try searching "how to activate Google signals”

a AllUsers | Add comparison +

Sessions by Landing page over time

03
Sept

Q. Search..

Landing page + 4 Sessions

Rows per page: 10

Last 28 days 28 Aug - 24 Sept 2023 ~

g < A~ 72

TE

500

Goto: 1

Average

engagement

24

1-100f318 > M

Conversions

All events

Click

Disgital, decelerated.

Go'ogle
° ' Analytics4






Reports ~ Users Events

Open Reports & Boards

@ ‘{‘.‘% Organization

All Project Data
& & Conversion to Booked How are searches converting into booked trips?

@ ®
Analyze Uniques by User v

= eda [El Custom Today Yesterday 7D 30D 3M &M
Insights [ll]u Funnels = Flows sa  Retention

R

12M Compare v

= lw #  |lw Funnel Steps -~

1
<

Select Step

B select Step

Conversion Criteria

Advanced v
{5 within 30 days
= Totals
Select two funnel steps to get started.
Learn Funnels Basics or explore Example Funnels Reports
Filter =
Breakdown



Al Video Summarisation and Insights C Clarity

Visited:.. /contact/kingsfieldroad 00:10 ~~

Expand details
Click: "essss esns sues H 00:12 @
ClICK! Pasaselsass susalonse assal 00:13 @
Entered text 00:14 ®
Click: "essss eons suee sons sasa” 00:14 @
Click 00:17 @
Entered text 00:21 @
Click 00:22 ®
Entered text 00:23 @
Entered text 00:23 @




Filters

Last 30 days Rage clicks: Yes

~ Userinfo

~ User actions

~ Path

~ Traffic

" Session

~ Page

~ Customised filters

* Dead clicks: Yes

p—

O Last 2 days
O Last 7 days

@ Last 30 days

O Customised

Location

Select country

b

Select state
Select city

D Exclude selection

User actions

Insights

n Rage clicks ©
B Dead clicks @

D Excessive scrolling @

[ ] Quick backs @

Clarity user ID @O

Enter ID

Actions

D Cursor movement (i)

D Entered text ()
|:| Selected text ()
D Resized page ©

S1eCT Drowser

D Exclude selection

€ Clarity

Clicked text @

Enter text




Exit: .../contact-thames/ 09/21

2 pages 01:29 duration 1M clicks

PC  Windows United Kingdom

% 7 = A More details
‘ | a r' l 't + The user came from Bing search engine to the
y contact us page of website.

» The user accepted the cookie policy and then
A t t d clicked on the contact Thames option.
u o ma e » The user encountered a JavaScript error on
I - ht both pages, which may indicate a technical
n s I g s issue with the website.

» The user tried to click on various elements on
the contact Thames page, such as customer
service, general enquiries, and non-emergency
customer care, but none of them seemed to
work, as they resulted in dead clicks or rage
clicks.

» The user selected some text on the page,
possibly to copy or search for it.

» The user switched between hidden and visible
tabs several times, which may indicate a lack of
interest or attention.

Chick

Digital Accelerated. I:r'l, E:_Il lD



%) JourneyCraft

What If Analysis

Ask 'what if' questions, to help make decisions on removing
pages from key audiences, to improve conversions.




%) JourneyCraft

Testing Prioritisation

identifies and prioritises where to start with your UX and
conversion testing programme by highlighting specific
pathways that would immediately drive more conversions.




ourneycra Attributions Ay g

Dashboard
E CLIENT EXPERIMENT Iy AUDIENCE DATE RANGE
i Example Client 4 My second experiment || Visited A... w 1N Paid Search v 01 Feb 2022 - ongoing
Pathfinder Tree
Transition Matrix - .
Health Treatments 16% Identify PPC spend wastage.
Contact Us 1% " " .
N - Find landing pages which
Page Distances Apps 0% are not supporhng
How To Claim 0% . . .
Reler A Friend 0% conversion journeys onsite
Demo Fowais o6 (This example is PPC new users,
myWellbeing 0% . .
oo o Health Treatments in their blog)
Colleague Portal D%
Antibody Test COVID 0%
Intermediaries 0%
Dental Plan 0%
Healthy Living 0%
Partners 0%
About Us -1%
F!"\.O _1%
Existing Customers -1%
How It Works -1%
Individuals —1%%
Home -3%
Demohealth Plan -5%
Other -5%
Get A Quote - Dental -8%
Get A Quote -10%
Choose Your Plan - Dental -31%
Choase Your Plan —37%
-100% -80% -60% -40% -20% 0% 20% 40% 60% 0% IUI!]“L_.

Resources

Settings




Making gains though closing leaks

B Vil Pathfinder Tree
Dashboard

o NoEs
Pathfinder Tre: APLyress
Transition Matrix

Attributions

Page Distances

b E

1.0%

Home

>
V °"’9

Choose Your Plan - Dental
6%

simplyhealth Flan
1%
Dental Plan
0.1%

Health Treatments

EXPERIMENT

14

AUDIENCE
- Matural Searck -

—

3%

Ba%

2.1%
5.4%
Get A Quote
N
f100.0% 5% 2.3%
—
Purchase Choose Your Flan - Dental
38%
[ 1.4% | 15% 0.8%

\_/

How It Works Simplyhealth Plan
B4

28%

7
.

Exit Choose Your Plan

77N

[ 0.0%

Exlt

Identifying user journeys that are
holding you back!

DATE RANGE



JourneyCraft insights drive changes to

Improve
User Page

journeys performance
through CRO

Click

Digital. Accelerated.



Design

Adobe

Firefly
)CB\_;\;\ Midjourne y

"> heurons
I/} Userbrain

’ Figma




Generative assets




Chick

Digital. Accelerated.



This site is 2
i ABOUT US REQUEST A CALL BACK VAN LEASING
L 8 m Excellent FYEIEIEIET 1709 reviews on sk Trustpiot

CafleasespeCia|OﬁerS CAR LEASING ELECTRIC & HYBRID LEASING TOP LEASE DEALS STOCK DEALS LEASING GUIDES MORE 0330 221 0000
Monday - Friday 8.30am - 8.00pm
Saturday 9.00am - 5.00pm

New Vehicles Road Tax Nationwide 5 Star Rated
Supplied by UK Dedlers Included Free Mainland UK Delivery Genvine Customer Reviews

Car Lease
Search =

Home > Car Leasing > AUDI > A3 < Back To Cars

Audi A3 Lease Deals ‘




L";iff.’ili by / ;;e;: = Excellent ok [ | | 1,709 reviews on ¥ Trustpilot ABOUT US REQUEST A CALL BACK VAN LEASING

carleasespecialoﬁers CAR LEASING v ELECTRIC & HYBRID LEASING TOP LEASE DEALS STOCK DEALS LEASING GUIDES MORE v/ 0330 221 0000

Monday - Friday 8.30am - 8.00pm
Saturday 9.00am - 5.00pm

Excellent 3 5 5 % New Vehicles Road Tax Nationwide
Genvuine Customer Reviev Supplied by UK Dealers Included Free Mainland UK Delivery

ﬁ‘;’
\ ]

.,,,

Audi A3 Lease Deals

The Audi A3 is a versatile and affordable car available in two body shapes -ithe
Sportback and the saloon, and each has several trim options available meaning
that you can be sure to find an A3 that fits your needs.

\

A &

b
%

With the A3 Sportback, you'll get a hatchback that gives you more space than the

Al but is just as nimble. If you want a little more space for your passengers, then the
A3 saloon would be the best choice.

Read More Explore the range

Narrow Your Search: CO2 Emissions Gear Box

Home > Car Leasing > AUDI > A3 < Back To Search

. . Contract Length
Price Options Months Annual Miles

View as: = List 222 Grid




Current car model page

carleasespecialofie

Audi A3 Lease Deals

0330 221 0000

= Audi A3 Lease

0330 221 0000

= Audi A3 Lease

Audi A3 Lease Deals

01772 728000

Car Lease Special Offers

Chick

Digital Accelerated.

0%

Select Car Leasing

587

[N T T e

arparison Personieasing Busnessiessing v Lessing guide et an enaury Top ot -

11D

Audi A3 Personal Lease

Deals

[ T e pE

arparison Personal leasing Business leasing Leasing guides Subemit an ena Topofters +

€119

A3 Personal Lease

Search i ket —

Carparison

427%



Adobe

Tips on prompts Firefly

Be specific - Use >3 words e.q. a fluffy cat sitting on a windowsill looking out at a cityscape

Be descriptive - Use commas to separate descriptive aspects e.g.
A tropical island paradise pristine turquoise waters, lush greenery, and vibrant exotic fruits, realistic

Be original - e.g. studio shot of futuristic high heels, warm red blue gel lighting, shallow depth of field,
mechanical materials as props

Be empathetic - e.g. 7ender moment of a child sharing a heartfelt conversation with their elderly
grandparent, love wisdom

Chick

Digital Accelerated.

Source: https.//helf



studio shot of
futuristic high
heels, warm red
blue gel lighting,
shallow depth of
field,

mechanical
materials as props

Chick

Digital. Accelerated.




D\ Midjourney
A

young man sat in right hand
drive car looking into
camera, smiling, happy,
ultra realistic

Chick

Digital. Accelerated.




STUDENT

ROOST

It's student living
that’s more than a room




Tips on prompts g\& Midjourney

prompt The prompt to imagine

@ /imagine | prompt  http://imageURL1.png http://imageURL1.jpg description of whatto imagine --parameter1 --parameter2

Chick

Digital. Accelerated. Source: https.//docs.midjourney.com/docs/prompts



Tips on prompts Qz Midjourney

But use as few words as possible

Instead of "big”, try “gigantic”, “enormous”, “immense”

Be specific

Use parameters (such as --no for negatives, --ar for aspect ratio plus
cool ones like —-test —-creative, --chaos 75, --stylize 500)

Use source images if you get stuck

Clhick . . - ,
Digital Accelerated. Source: https.//docs.midjourne
https.//dataconomy.com,/z




Tips on prompts L\ wieuney

Use commas, brackets and hyphens to separate
descriptive aspects

Be descriptive Don't use grammar

Consider adding subject, medium, environment,
lighting, colour, mood, composition

Clhick . . - ,
Digital Accelerated. Source: https.//docs.midjourne
https.//dataconomy.com,/z




Tips on prompts

Adobe
ChatGPT ;i"‘gﬂ‘ f KE}; Midjourney

An image of [adjectivel [subject] [doing actionl], [creative lightingl, detailed, realistic, hd, in the style of
[famous photographer 1], [famous photographer 2], [famous photographer 3]

An image of [adjectivel [subject] [doing actionl], [creative lightingl, detailed, realistic, hd, trending on
Artstation, in the style of [famous artist 1], [famous artist 2], [famous artist 3]

"An image of [adjectivel [subject] [doing actionl, [creative lightingl, detailed, realistic, UHD, trending on
Artstation, in the style of [Deviantart artist 1], [Science Fiction Movie 1], [Famous Artist 1]

Chick

Digital. Accelerated.
Source: https.//www.downloadsource net/how-to-use-chatgpt-to-write-prompts-prompt-templates-for-adobe-firefly-midjourney./ n 22511/



m here is a template for creating midjourney prompts:

please use this template to create 5 prompts for an image that is a young man on driving test
in the UK with a friendly driving instructor. | want it to be realistic not cartoon

Certainly! Here are five prompts using the template you provided, tailored to the scenario of
ChatGPT a young man on a driving test in the UK with a friendly driving instructor:

1. Animage of a nervous young man taking his driving test, with soft morning light filtering

through the car windows, detailed, realistic, hd, trending on Artstation, in the style of

1. Animage of a nervous young man taking his driving test, with soft morning light filtering

through the car windows, detailed, realistic, hd, trending on Artstation, in the style of
Johannes Vermeer, Edward Hopper, and Rembrandt.

contrasting shadows of a setting sun, detailed, realistic, hd, trending on Artstation, in the
style of Andrew Wyeth, Lucian Freud, and Jan van Eyck.

4. Animage of a determined young man gripping the steering wheel, with the diffused light of
an overcast day, detailed, realistic, hd, trending on Artstation, in the style of Caravaggio,
Edouard Manet, and Thomas Eakins.

5. Animage of a young man attentively listening to his friendly driving instructor's guidance,
with the soft luminescence of a cloudy afternoon, detailed, realistic, hd, trending on

Artstation, in the style of Albrecht Durer, Amedeo Modigliani, and Georges Seurat.



To improve offline testing




o Figma

Layers Assets

I Frame
Shop Now

Discc

o Builder.io - Generate designs with Al & export to code

Rect4

Export to Code Generate with Al Import from web
Exal

Prompt @

a product page

Style @
everlane.com
OpenAl Key @

GENERATE

ature is in beta, please give us feedback

. builder.io

Builger.io is a headless CMS that lets you
drag & drop with your components.

Builder.io

n«%

Product Name

Lo paarn ek Slamet swsecialy ddictac g dLEan
ATl 7R3 TaE AT VA M il Fraeasl snweie

Tesdiatiinlel, aenfond wos Soovil e e,

Design Prototype Inspect

Background

1ET1ETE 100%

4

4 Product Name

$i00.00

Product Name

§1a 8

st Do plo




You are looking to buy a car, which
has the clearest next steps?



ow does it perform against the control?

PrdfElesaiosa peshigg

Get your part-exchange quote:  enter your car registration ARE9

%ot?ém Search Cars Sell/Trade In Car Finance Car Care Why Big? News Locations
or Saved 01634 756061
e e ) e mpean e  — — — 2018 (68) BMW 1 Series
™" Including roadside assistance Move any car to a store closer to you No cash upfront? No problem! IR
M140i Shadow Edition
< Back to search < Sharethiscar @ Print PDE

130 ¥ Automatic ) 39,861 miles

ONLY
« Fully refundable

£22,000 * Secures this car for you

« Hassle & haggle free
+Admin fee @

Book test drive

PAY MONTHLY

£382.36 /month

Personalise finance -

Apply for finance

Free credit check

Control

Chick

Digital Accelerated.



I
Current services page

Lookers NEWCARS  USEDCARS  SERVICING AND PARTS =
Get your part-exchange quote: you sy Sbwat et s -
e o ol =D Arnold Clark

2018 (68) BMW 1 Series

M140i Shadow Edition

’ QL - £22,000

2018 (18) BMW 1 Series
1401 Shadow Editic

BMW 1 SERIES HATCHBACK SPECIAL
EDITION

Pay a £99 rofundable deposit today.

£23,498 :

Arnold Clark

R
Woria™ asadons - o63475%0001
bt v S o sy v o o gt e e Excotent CIOIOIOL & v
BMW 1 SERIES HATCHBACK SPECIAL
€ i 1 e & Swesnce @ Pmsne ED!:IION

Pay a £99 rofundable deposit tody.

£23,498 koY o

o248, gaons0
e e lee

.t . : " ; Our contact cantra i open m

' ' o ' Chat with us.

Webchat (@

Big Motoring World Lookers Arnold Clark

5% 587% 37%
Chick

Digital Accelerated.



Click Resulted in a 31% uplift in new business form submissions

Digital Accelerated.



o | | ' s O
Julius expressed a preference for in-person car
Se r ra I n shopping, stating, "I'd rather go to the dealer and,
see the car in person.” This suggests that he values

the tactile and visual experience of car shopping.

#user_behavior

Details Task MNotes  Transcript

Efficiently analyze videos with Al-generated
insights. Less manual note-taking, more focus
on watching your videos.

Generate Al Insights AT VAR S AT




Testing

@©ptimize

VwO

ChatGPT R




A/B Testing Bandit Selection

<2}
=]
ES

4 -
b b
0 £
o o
Y— —
(=] o
=S =S

0%

0 2 4 6 8 0 2 4 6 8
1

<—— Exploration — < Exploitation —» <——  Exploration & Exploitation —
1

Variation A Variation ) Variation (®
High CTR Medium CTR Low CTR




Al Powered Survey Creation

VwO vwo.com #6 ¥ A £ 9

Collect Feature Requests on Product Page #

New On-page Survey Campaian

QUESTIONS

@ Please provide any additional feature requests or suggestions.

a’ Please provide any additional
feature requests or suggestions.
4 Generated By Al < Regenerate

e @* Which of the following features
i_| Make this question optional would you prioritize the most?

Type of Question @ m’ Which of the following features

B Multi Line Text B would you prioritize the least?
ulti Line Text Box

E’ Please select the industry that

» Question Options best describes your business.

i Delete all questions
P Flow Options

# Edit thank you message

|
© Add Question ‘ Question Bank |

+ " Generate questions with Al

Live Preview




@ What would you like to read next?

Word Cloud

cross-reference Amazon
- what's  9yajuable Thank '.-.'in Home

tips H N ot h l n g ] e ﬂﬂﬁ:'::;:j

27

(]

start- up 4 ci
: More 0 bUlId " clearly

Will 7

oche The'

Metflix underimes

Very

fine
og gl

Al Powered Survey Reports

Responses
1. ParabA®ns
. hi
. Jacy
. My score &
. great information
. ne
7. conversion copywriting for B2B websites
8. organic traffic
9. Aa

10. readabilitv. seo

[ Multi Line Text Box

wocom 0 - [ULEIIEE + 8 ©




Al Powered Content Changes

Capabilities v Pricing Solutions v Why VWO? v Resources v DASHBOARD Contact @ EN v Logout

DIV.CiSzalor-whits)

Optimize and maximize
conversions for digital

experiences

Your customer is evolving every day. Decode their evolving behaviors, fine-tune with robust A/B
testing, and personalize experiences that hit home. Boost conversions across your websites and
mobile apps through data-driven Ul and server-side enhancements.

N
Request Demo ‘ Try VWO for Free @ Control

Not modifiable

Text Change

o Variation 1
View Deta

g 0:02/0:22




Webtrends Optimize approach

Predict: Automate
redictive d Test

Modeling Creation

Content
Delivery
Optimizatio
n

Anomaly Automate
Detection d Analysis




Faster Test Coding




Wasn't SEO mentioned

As part of this webinar?



<o AlliAl

Features ~

Business ~

Pricing

Company ~

FAQ

Start a Trial

T~
\-o-

(a] Dashboard
&) Sites
=0 Services

&7 Live Editor

Automations

s

Content

R 8

Keywords

5?; Links

=]

Reports

SAILAI

SEO LINK BUILDING COURSE

Now Pos #5

1%

$ Ranking URL allial.ce




Automated SEO?

7> AlliA

g
Bulk Optimize

Create site-wide
optimization rules and
deploy code changes down
to individual pages with one

button click.

(b

Real-time
Deployment

Bypass CMS and technical
limitations and deploy code
and content changes

instantly, anywhere on any

page.

Live Editor

Edit and optimize text,
content and code right on
the page in your browser
and deploy the updates

instantly.

@u[l[l

Self-Optimizer for
Traffic ROI

Automatically generate
sitewide page titles with
real-time focus keyword
A/B testing to maximize

traffic profitability



Succession

So, can Al do CRO?




«erf...NO0...
(at least not yet!)




Al is part of the process

A fresh As an Partial
approach assistant automatio
n




What's next?

If you want to discuss how we can make Al and CRO work for you and your brand -
or another aspect of your digital marketing, we're here to help.

After the webinar is over, my colleague Sonja Stewart will be in touch to share the
webinar recording with you.

Sonja can also schedule a call to talk about Al, CRO, and SEO if that is something
that your business is interested in.

If you can't wait, you can reach Sonja at sstewart@clickthrough-marketing.com

Chick

Digital. Accelerated.



We work to accelerate traffic
convert it...

(! We build organic visibility with Technical SEO

@b We get your brand seen fast with Paid Search

Organic
Search

" We target your ideal audience with Paid Social

(g) We use a conversion-focused approach
() with Data-led Design ® and CRO

Chick

Digital. Accelerated.

Paid

\ Search \

Paid
Social



Reserve a space on our nhext webinar!

i ClickThrough

‘JA:"'—-ﬁ.sa..‘._..;.':" S Digital Accelerated.

: Dave Chaffey presents:
Digital
Marketing

budgetlng yand

Click

Digital. Accelerated.



contact our


mailto:hello@clickthrough-marketing.com
mailto:hello@clickthrough-marketing.com
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