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Session Structure

Tools
What tools are using AI?

Content Assets
Generative AI for assets

Process
Where to use tools

Testing
AI to support CRO

We will focus on our core activities for clients using CRO:



POLL

Has your business started using AI 
within digital marketing?



POLL

To what extent have you found it 
useful?



Key Benefits of AI as Part of the Process

Extra 
Insights

Speed / 
Time 
saver

A fresh 
approach

As an 
assistant

Partial 
automatio

n



1:Tools

What tools are we using?

What tools are out there?





Source: 2023 MAD (Machine learning, AI & Data) Landscape





Choosing the right tool for the task



2:Process

Where in the process do we use 
them?



OfflineOffline

AB



When to use the right tool

Data Collection Data Analysis Design Testing



Data Collection & Analysis



A few quick tips on GA4



POLL

How do you find using GA4?



If you need unsampled, unthresholded data



If you need to count conversions only once



If you want to actually look at conversion rates



Analytics you’ll enjoy using?



If you want to actually look at conversion rates



AI Video Summarisation and Insights



AI Video Summarisation and Insights



Automated 
Insights



What If Analysis

Ask 'what if' questions, to help make decisions on removing 
pages from key audiences, to improve conversions.



Testing Prioritisation

identifies and prioritises where to start with your UX and 
conversion testing programme by highlighting specific 

pathways that would immediately drive more conversions.



Identify PPC spend wastage. 
Find landing pages which 
are not supporting 
conversion journeys onsite
(This example is PPC new users, 
Health Treatments in their blog)



Making gains though closing leaks

Identifying user journeys that are 
holding you back! 



JourneyCraft insights drive changes to

User 

journeys

Improve 

Page 

performance 

through CRO



Design



Generative assets



Creation of test assets to assist design



Creation of test assets to assist design



Creation of test assets to assist design



Current car model page

Car Lease Special Offers Select Car Leasing Carparison

53% 32% 16%

Car Lease Special Offers Select Car Leasing Carparison

0% 58% 42%



Tips on prompts

Be specific - Use >3 words e.g. a fluffy cat sitting on a windowsill looking out at a cityscape

Be descriptive - Use commas to separate descriptive aspects e.g. 
A tropical island paradise, pristine turquoise waters, lush greenery, and vibrant exotic fruits, realistic

Be original – e.g. studio shot of futuristic high heels, warm red blue gel lighting, shallow depth of field, 
mechanical materials as props

Be empathetic - e.g. Tender moment of a child sharing a heartfelt conversation with their elderly 
grandparent, love, wisdom

Source: https://helpx.adobe.com/firefly/using/tips-and-tricks.html



studio shot of 
futuristic high 
heels, warm red 
blue gel lighting, 
shallow depth of 
field, 
mechanical 
materials as props



young man sat in right hand 
drive car looking into 
camera, smiling, happy, 
ultra realistic



Student roost eg for QA process 6 fingers



Tips on prompts

Source: https://docs.midjourney.com/docs/prompts



Tips on prompts

Be specific

But use as few words as possible 

Instead of “big”, try “gigantic”, “enormous”, “immense”

Use parameters (such as –-no for negatives, --ar for aspect ratio  plus 
cool ones like –-test –-creative, --chaos 75, --stylize 500)

Use source images if you get stuck

https://dataconomy.com/2023/06/21/best-midjourney-ai-tips-and-tricks/
Source: https://docs.midjourney.com/docs/prompts



Tips on prompts

Be descriptive

Use commas, brackets and hyphens to separate 
descriptive aspects

Don’t use grammar

Consider adding subject, medium, environment, 
lighting, colour, mood, composition

https://dataconomy.com/2023/06/21/best-midjourney-ai-tips-and-tricks/
Source: https://docs.midjourney.com/docs/prompts



Tips on prompts

An image of [adjective] [subject] [doing action], [creative lighting], detailed, realistic, hd, in the style of 
[famous photographer 1], [famous photographer 2], [famous photographer 3]

An image of [adjective] [subject] [doing action], [creative lighting], detailed, realistic, hd, trending on 
Artstation, in the style of [famous artist 1], [famous artist 2], [famous artist 3]

"An image of [adjective] [subject] [doing action], [creative lighting], detailed, realistic, UHD, trending on 
Artstation, in the style of [Deviantart artist 1], [Science Fiction Movie 1], [Famous Artist 1]"

Source: https://www.downloadsource.net/how-to-use-chatgpt-to-write-prompts-prompt-templates-for-adobe-firefly-midjourney/n/22511/





To improve offline testing





You are looking to buy a car, which 
has the clearest next steps?



How does it perform against the control?

Control Optimized

AI Heatmapping

27% 73%

Preference Testing



Current services page

Big Motoring World Lookers Arnold Clark

58% 26% 16%

Big Motoring World Lookers Arnold Clark

5% 58% 37%



How does the new design perform against our version?

Control Optimized

AI Heatmapping

Resulted in a 31% uplift in new business form submissions





Testing





AI Powered Survey Creation



AI Powered Survey Reports



AI Powered Content Changes



Webtrends Optimize approach

AI 
Recommendatio

ns

Predictive 
Modeling

Automate
d Test 

Creation

Content 
Delivery 

Optimizatio
n

Anomaly 
Detection

Automate
d Analysis



Faster Test Coding



Wasn’t SEO mentioned
As part of this webinar?



Automated SEO?



Automated SEO?



Succession

So, can AI do CRO?



…er…no…
(at least not yet!)



AI is part of the process

Extra 
Insights

Speed / 
Time 
saver

A fresh 
approach

As an 
assistant

Partial 
automatio

n



What’s next?

If you want to discuss how we can make AI and CRO work for you and your brand –
or another aspect of your digital marketing, we’re here to help.

After the webinar is over, my colleague Sonja Stewart will be in touch to share the 
webinar recording with you.

Sonja can also schedule a call to talk about AI, CRO, and SEO if that is something 
that your business is interested in. 

If you can't wait, you can reach Sonja at sstewart@clickthrough-marketing.com



We work to accelerate traffic and more 
importantly, convert it… 

We build organic visibility with Technical SEO

We tell your story with PR & Content Marketing

We get your brand seen fast with Paid Search

We target your ideal audience with Paid Social

We use a conversion-focused approach
with Data-led Design ® and CRO

C

Paid 
Search

Paid 
Social

Display

CRO

Organic 
Search

PR & 
Outreach

KPIs



Reserve a space on our next webinar!



Thank you
For further information please contact our 
experts

experts@clickthrough-marketing.com

mailto:hello@clickthrough-marketing.com
mailto:hello@clickthrough-marketing.com
mailto:hello@clickthrough-marketing.com
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