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What we'll

The state of play in 2023

Integrating SEO efforts for best performance

Organic’s role in the marketing mix

Aligning Organic efforts with business goals
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Why change now?
The state of play in 2028...



Adapting to changing

Convenience Seeker Careful Consumer

2021 2023
Brand Advocate Revenge Shopper Educated Experiencers
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So, why

547

Portion of total traffic
Jfrom Organic Search
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Organic Search?

\

A sustainable longer-
term strategy

Recession-proofs your
visibility



Integrating SEO, Content & PR

Welcome to Organic Search...



Utilising Organic as a whole for

Technical SEO CONTENT PR
Accessibility Relevance Authority

Data, Insights & Strategy
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are important in their own right

Q

Digital PR

Technical SEO

Content

The wheel of high
performance
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..but work best if

Technical SEO Digital PR

Content

The wheel of high
performance
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POLL

Which of the Organic channels are
VOU USING?




I
Working efforts and performance
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makes for decision-making

Content is almost in traffic-driving positions (pos. 6-20) Significant content creation/optimisation needed
No major issues that can't be fixed Fixes are large-scale

Significant search interest Significant search interest

Impact

Some content is present Zero current rankings or content to rank with

Fixes are easy to action Fixes that require multiple development sprints

Small search interest Small search interest
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& 24HR Order-line: 0800 625 0134
Dor [ eO Mattresses ‘

— ,E Free Delivery ot Rated Excelle

On Mattresses and Beds g A Over 35,000 revie

@ https://www.dormeo.co.uk/blog/sleep-inspiration/10-leaders-sleep

Guides & FA(

@ 8K £

Home / The Sleep Blog / Sleep Inspiration / How

R&leFagh@diiyg
E{éacﬁ?a@‘i}@ﬁu@ re
ink WIgMB;oP

Behsona Stamkegotion

When
while ¢

+*4047%

succeq

YoY session
increase

..-11!!1- _
Togetad I SCr OT WNno KImping or p anda who I1Isnt, we d dcd L0 100K at tr an 0 nnignly su ul pecople.

The people we've chosen range from politicians to sports stars to CEOs of huge companies, ensuring we get an insight into the




Integrating with other channels
Organic's role in the wider marketing mizx...



Integrating all channels to

ot

Other digital
channels

The wheel of high
performance
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Lay the foundations
TECHNICAL, SEO, CRO,
PAID SOCIAL, PPC

Resolve technical
issues, conduct
keyword research and
Create abuzz identify target personas
Target consumers yet to PAID SOCIAL, DISPLAY,

discover your brand and DIGITAL PR

acquire backlinks to

build awareness

Test and learn

Share channel insights,
trial designs and
messaging

DISPLAY, PAID
SOCIAL, CRO

Track performance

Monitor page and
product performance, SEO, PPC, PAID
optimise budget SOCIAL

distribution and start Drive urgency
remarketing activity PPC, Push FOMO messaging
CRO and creatives
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through PR and Social

cooksongold3d

For Immediate Release

Gaming fans can now print Game Figurines and
Accessories in Precious Metal

Cooksongold launches a Game Accessories 8D Precious Metal Printing

Service Q Where Gaming meets 3D Printing |

-

Cooksongold, a leading UK precious metal supplier, is delighted to announce its new
Game Accessories 3D Precious Metal Printing Service The launch comes on the back of
the gaming industry being one of the fastest growing in the country. The UK is the leading
video game market in Europe and the sixth largest worldwide”.

With many popular games being adapted to film and TV, there has been a significant
boost in interest for the original games and in particular, game accessories have seen an

UK saw a £450 million spend on gaming accessories™.

The Last of Us TV series, based on the 2013 video game, launched early this year creating
an internet buzz with Google Trends showing that over 13 million people searched for it in
January 2023. The board game Dungeons & Dragons has also made a comeback - being
played by the main characters in the hit TV series Stranger Things (2016-2024). It's received Watch on 3 Youlube
the movie adaptation treatment too, with the film premiering on cinema screens on 31
March this year.

As part of its Games Accessories 3D Precious Metal Printing Service, Cooksongold has ‘ Precious Metal Ga me_

picked its favourite gaming pieces and printed a range of models™™, such as pins, tabletop 4 3D Printing = : y
gaming accessories, and avatar models, including Ellie from The Last of Us, Dungeons &
Dragons style characters, and the Pokémon, Charizard, to show inspiration of what the Learn'more

printing service is able to produce. >
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Scale efficiency with
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Landing page Contains

. . Key Metrics Organic Key Metrics Paid
Organic Vs Paid
Paq Sessions lew users ransactions ransaction revenue Coccigne

10,744 6,800 324 £62,064.28

Maximum coverage

Better budget
across both channels

alignment

New users Transactions Transaction revenue

Ad copy
contributions

Paid insights for on-
page content

Ideal
Click user journey

Digital. Accelerated.




..and integrate Paid & Organic to

Missed Customers
Paid Keywords

Paid Keywords
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..t0 see the potential mpact

1. Reduce budget to
strong Organic terms

+169%

(870k vs. 219k)

+179%

conversions

2. Re-distribute budget (4.5k vs. 2.5k)
to extend reach
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Combine Content & CRO for the

£ E-E-A-T
T T
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POLL

Which of these do you find eastest to
use?




Which of these do you find casicst to use?
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Control
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Set-up a Lifetime ISA

Boost your LISA savings with a 25%
government bonus

TRANSFER

Our customers say Excellent & % % & #r 4,53 out of 5 based on 546 reviews OREVIEWS.

25% [ Potential for
government additional

For applicants Save up to
aged

£4,000

ayear

bonus on your Foresters
\ savings Bonuses

18-39

Opening a Foresters Lifetime ISA

I's harder than ever to get onto the property ladder, and when it comes to saving for the future, it's good to have
all the help we can get.

The Foresters Friendly Lifetime ISA is designed to help you buy your first home, or to build additional savings for
your retirement.

You can open your LISA with new funds, or transfer from other ISA savings, and so your pot grows as quickly as
Optimised

/3%



Working together to

ORGANIC PAID MEDIA CRO
Trends & Audience & UX &

Keywords Messaging Conversions

Test & Learn
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Integrating with business goals
Putting you and your KPIs first...



Let business goals

Business
goals

The wheel of high
performance
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.and place KPIs at

Paid
Social

Organic
Search
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to drive users down the funnel

: Digital PR
Impressions . :

Awareness Sossions Paid Social
Display

_ _ Category Sessions Organic Search
Consideration Product Sessions Paid Search
Blog Engagement Digital PR

Transactions .
. Organic Search
Conversiton Rate .
Paid Search
Revenue
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..and measure, measure,

1 Mar 2023 - 31 Mar 2023 ! L CIICk
e Digital. Accelerated.

Country name > Device type

Key Metrics YoY Summary

Sessions Pageviews Blended lead full app

84,919 186,500 399

t 32.2% t 51.9 t 99.5%

Avg Time on Page DL Lead

22 00:04:40 487

t 149 1 5.3 t 91.0

Sessions

Sessions (previous year) ~— Blended lead f — DL Lead Blended lead f DL Lead (prev

A
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POLL

Do you report on ROI as well as
revenue?




Your to success

Step One Step Three m

Combine with Align to
marketing mix business goals

Adapt to consumerJ Integrate Organic

behaviour channels
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What's

If you want to discuss how we can integrate your Organic channels or any other
aspect of your digital marketing, we're here to help.

After the webinar is over, our colleague Sonja Stewart will be in touch to share the
webinar recording with you.

Sonja can also schedule a call to talk about Organic if that is something that your
business is interested in.

If you can't wait, you can reach Sonja at sstewart@clickthrough-marketing.com

Chick
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We traffic and it...

(Z We build organic visibility with Technical SEO

A
E We tell your story with Content & PR

" We target your ideal audience with Paid Social

We bring all of these key marketing
. channels together to provide a fully
(-%) We use a conversion-focused approach CRO integrated, strategic approach to

marketing and conversion
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Expand your knowledge with our

ClicKThrough

Why integrated
organic search
is crucial to
your strategy . Performance

in 2023 Max campaigns

Weds 26th April

How to
get more
from your

How to grow
your marketing
revenue with

behavioural
science

ClickThrough

Digital. Accelerated.
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Why integrated organic
search is crucial to your
strategy in 2023

Come and learn why an integrated digital
marketing strategy could be the most
powerful step you take this year Find out
how aligning your Organic strategy (SEO
Content and PR) with the rest of your digital
marketing channels and business
objectives is the key to your successful
digital performance in 2023 and beyond

RESERVE YOUR PLACE >

How to
get your
head
around

How to get more from your
Performance Max campaigns

By going beyond the basics with Google's
Performance Max campaigns. you can
elevate your paid search performance and
tie seamlessly into your other digital

activity. Join our Head of Paid Search, Alex
Copping. and Paid Search Specialist. Jack
Fisher, as they share how you can make the
most of Google Performance Max. and work
with its machine learning element to secure
(and surpass) your conversion goals

WATCH ON DEMAND >

How NOT
torun an

How to grow your marketing
revenue with behavioural
science

Long gone are the days of 40% YoY
increases - it's the 1% and 2% that move the
needle. Creating an impactful marketing
campaign means making meaningful
connections with your audience. Join our
Head of Digital Paid Media, Sarah Clarke. as
she shares how you can strengthen your
campaigns with behavioural science and
connect with your audience amidst a cost of
living crisis

WATCH ON DEMAND >

How to
increase
your profits
through

untapped



our experts

Through
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