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We will focus on our core activities for clients:
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Al for biddable media
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Al opportunities




Lifecycle opportunities of Al in marketing *
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Question 1:

What aspects of digital marketing can

be automated or enhanced with Al?




Al iIsn’'t new



Remember 2008?
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Al isn't New

Analyzing work activities rather than occupations is the most
accurate way to examine the technical feasibility of automation.

Technical feasibility, % of time
spent on activities that can be

This is from an article
automated by adapting currently

78
69
demonstrated technology &4 7 years ago
However - a lot of the findings still
25

18 20 '
. l I apply tod.ay and can be directly
= translated into the debate we are
Least susceptible Less susceptible Highly susceptible

having today - i.e. anything predictable
(7| w4 | . | | w | 1 | 1 | and repeatable is highly susceptible.

‘ Applying ‘ Unpredictable ‘ Data processing
expertise’ physical
Managing Stakeholder work?  Data collection Predictable
others interactions physical work?

Time spent in all US occupations, %
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Digital. Accelerated. https.//www.mckinsey.com/capabilities/mckinsey-digital/our-insights/where-machines-could-replace-humans-and-where-they-cant-yet



So, what should we use Al for?

As with the 2016 study - we need to identify those tasks susceptible for automation.

O
©

Writing PPC ad copy (which Scheduling social media posts (to then  Creating social media posts from
would need editing before using) be sense checked by a human) an article
MiA m
Content topic ideation URL mapping Chat bots

Chick
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Should we all look for new careers?

No! itis just as important to identify those tasks that Al can't do:

Be creative Make human Understand cultural Be ethical
connections nuances

Chick

Digital Accelerated.



‘Overall, Al is a powerful tool that can be used to improve
the effectiveness of digital marketing campaigns.

However, it's important to remember that Al is still in its
early stages of development, and it has limitations. It's

Important to use Al in conjunction with human creativity and
Jjudgment to create successful digital marketing
campaigns.”

Bard - June 2023




- Content Creation and Curation - A/B Testing

- Personalisation - Image & Speech Recognition
- Chatbots and Customer Service - Conversion Rate Optimization
- Predictive Analysis - Programmatic Advertising

- Email Marketing - Sentiment Analysis

- SEO & SEM - Lead Scoring

- Social Media Marketing - Customer Segmentation

- Voice Search

ChatGPT = June 2023




Al Strategy
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Question 2:

Should business devise an

‘Al strategy'?

What can/can’t be automated?




The short answer is....




Devising an Al Strategy

As with the 2016 study - we need to identify those tasks susceptible for automation.

Chick

Digital Accelerated.

ldentify those tasks
that can be done more
effectively and to the

same standard using
Al and crucially, those
that can't be

Y

Governance needs to
be set from the top
down on usage, as
we've seen at the
moment it is far from
perfect

Not having a strategy
effectively allows
people to make their
own rules, and you put

your brand at risk




If | use an Al, who owns the output?

It depends on which one you use

BEBIE Diffusion User owns the commercial rights to
generated content.
):X\ - As you pay, you own the output so long as you are
S==b, Migjourney not upscaling someone else's image.
® Adobe User does not own the output
=1 P‘%fl\ 4 (while these are in Beta)
Chick But this is untested in courts!

Digital Accelerated.



If | use an Al, who owns the output?

And for language models;
The user owns the output of ChatGPT, so long
C hatG PT as it does not infringe existing copyrights.
t B a rd Bard is less clear.

Chick

Digital Accelerated.



But be warned....




& 4 r/technology - 22 days ago B
& by FunEntersTheChat

A lawyer used ChatGPT for legal filing. The chatbot
cited nonexistent cases it just made up

mashable.com




Al Governance



Question 3:

Should there be a policy for using Al?

What is the ClickThrough Marketing approach?




POLL

Do you have an Al policy?




There is on citation

Rule of thumb:
If Al is the primary source, then cite it

If used for research, it is still good to
acknowledge this

Don't cite ChatGPT/Bard as a source of factual
information




Al for Media



Question 4:

What are the options to make media

buying more cost-effective?




Al isn’'t New
A A

.\ facebook Ads

Google Ads

e mmnggiy— m—

Both have been utilising machine learning in their platforms for some time - so
we've all been using machine learning

Chick

Digital Accelerated.



Cost Effective Media Buying

Again, this isn't new,
Google and Facebook are

two key examples where Account for what they
this has been integrated can't they do;
for some time Immediately react to

Q notable events,

o proactively react to

Algorithms are quicker and ® events, jump on trends
can analyse more data
points and spot trends far Always retain human
better than a human ever intervention

can - and in some
iInstances can make
changes in real time

Click

Digital. Accelerated.



Al for Creative




Question 5:

How can we improve creative

through Al and testing?




POLL

Let us know which you prefer




drinks that make
you feel like
Superman without
ever needing to
get changed in

a phonebox

our super smoothies
will make you

feel like you can
conguer the world
(or at least your
morning meeting)

drinks

'@, Clear Channel

'@, Clear Channel




POLL

Results



nnocent Example

innocent drinks

Tweets

G

144K Tweets

Tweets & replies Media Likes

One of these Super Smoothie adverts was
written by us.
And one was written by ChatGPT.

Please vote for the best one so we know how
quickly to send out our CVs.

Poll to follow.

Q16 19 Q 249

i 874K o8

innocent drinks @innocent - 4d
Vote for your favourite below and we'll tell you
which one was us when the vote closes.

Well, unless we lose. Than we'll probably just
lie.

The one on the left 48%
The one on the right 52%
A

3,696 votes: Final results

Tweets

O

G

innocent drinks
144K Tweets

Tweets & replies Media Likes

IS CHATGPT BETTER AT OUR JOB THAN US -
PART TWO

One of these Coconut Water adverts was
written by us.
And one was written by ChatGPT.

Please vote for the best one so we know how
quickly to send out our CVs.

Poll to follow.

-e =
LB K3

Qe w7 Q17

h1 524K o8

innocent drinks @innocent - 4d
Vote for your favourite below and we'll tell you
which one was us when the vote closes.

And it may or may not have an impact on
whether we get to keep our job.

The one on the left @ %

The one on the right

2 NNN vntac. Cinal racuilte

Thread

< innocent drinks
@innocent

IS CHATGPT BETTER AT OUR JOB THAN
US? - PART 3

One of these Apple Juice adverts was
written by us.

And one was written by ChatGPT.

Please vote for the best one so we know
how quickly to send out our CVs.

Poll to follow.

of an autumn day

L

11:41- 26 May 23 - 138K Views

19 Retweets 5 Quotes 625 Likes

) 0 Q N <9

Tweet your reply

@Y

innocent drinks @innocent - 4d
Replying to @innocent

Vote for your favourite below and we'll tell you
which one was us when the vote closes.

Well, either we will or ChatGPT will. Depends
who wins.

The one on the left 1%

The one on the right 89%

6,538 votes- Final results

Q10 1 Qa8 i 331K



The Result?

Innocent Marketing Team : 3
Chat GPT : 0

" Through




Great Al is just a work tool saving us time

Chick Modified with Adobe Photoshop Beta using Firefly

Digital Accelerated.



An example of the potential

b_ Byword Explained

GETTING STARTED
What is Byword?
Quickstart

Article Genarators
Article Creation Modes
Images

Avoiding Al Detection
Tone of Voice

Other Languages
Article Length
Custom Formats

Updates

SEQ STRATEGY
How Al Is Changing The Game
Choosing Inputs

N-Dimensianal SEOQ

(\?/'a Powered By GitBaok
Chck

Digital Accelerated.

Case Study - Causal

The strategy behind Causal's 750k sessions per month pages

Before Byword launched as a public tool, it existed as a codebase that I'd use to build out large-
scale SEQ campaigns for clients. I'd work with brands to develop page title structures, and feed
thousands of them into Byword. The generated pages would then be published to the brands’

sites, and rank for all sorts of keywords.

Cue Causal

The first brand | ever did this with, back in 2021, was Causal. Causal is a number-crunching
platform (think spreadsheets, but way more powerful), with a specific focus on financial medelling.

BAURAL

The business planning platform for
finance and beyond.

.-.u.r.l1l|ll|||

What is Byword?

So, what's this all about?

Byword is an Al-powered article generation tool, focused on delivering large ve
quality, SEQ-ready content.

It differs from traditional Al tools in that it's designed to be a complete & integr
long-form content. As you'll see in these docs, you simply input a few words, ¢
within in minute you can have an article and image up on your site, ready to be

800,000
600,000
400,000

200,000

0
January 2022 April 2022 July 2022 October 2022



Al for Content



Question 6:

Should we be using Generative Al

(ChatGPT, Bard) to create content for
SEO 1.e. Will it work?!




SEO using generative content Is
untested and could be different
according to the situation.

You should test that!



RACE: (sorry Dave)

Rapid Acceleration of Content

Experimentation




o T e
To all the people worried about losing
their jobs: have you been fired yet?

I'm a content creator for a big media sports group. My line of work should've been the first to
go. | mean, you can literally do my job with single-sentence prompts in chatGPT. For instance:
"write a 200 word preview for the upcoming UFC fight between X and Z."

But here's the thing. Someone still needs to work those prompts, and what happens when the

market becomes saturated with Al bots? Well then it all becomes a competition about creating
the best prompts, or finetuning the text to the highest extent. l.e,, human intervention is needed.

| will admit that | was a little worried initially when | heard rumblings about chatGPT, but now
that | see how disruptions like these actually makes the job more interesting, | have been proven
wrong in my worries.

The company | work at has actually increased the amount of content creators in my team
because it has become more faster and easier to create content, thereby making it easier to
branch out and try to take on new markets.




How to write the perfect meta description using ChatGPT

Page views ~ Style: Area -

Direct traffic Organic search Referrals Organic social Email marketing

500
400

w300
=
v

w
=]
=]
o 200

100

0

Mar 2023 Apr 2023 May 2023 Jun 2023
View date

Chick

Digital. Accelerated. This is when we rewrote the post



Google Search's guidance about
Al-generated content

Rewarding high-quality content, however it is
produced (using E-E-A-T)



Al Tools



Question 7:

Are specialist tools a better bet?




AdCreativeai

For Marketing Agencies

Generate ad creative and banners that hg

portfolio. Give your clients bet h
@ phrasee

»  More Clicks,
% over:  (CoONversions, and i
O e Customers with e Firefly.

: _ on your s
A Al Content type it, see it with Firefly, our

than ad creatives designed with

no data-driven approach. . . .
Phrasee delivers Al-generated, on-brand content enerative Al engine. Now in

with enterprise-grade controls and optimization at p (beta), Illustrator, Adobe
scale.

nd on the web.

Explore Firefly



Al for Experiences




Question 8:

How can Al support Personalisation

and CRO?




A/B Testing Bandit Selection

<2}
=]
ES

4 -
b b
0 £
o o
Y— —
(=] o
=S =S

0%

0 2 4 6 8 0 2 4 6 8
1

<—— Exploration — < Exploitation —» <——  Exploration & Exploitation —
1

Variation A Variation ) Variation (®
High CTR Medium CTR Low CTR




& m dynamic yield

Realize the full power of

tomorrow’s hyper-
personalization, today




Recent developments from Open Al

Built with GPT-4

Chick

Digital Accelerated.

November 2022:
ChatGPT Launch

February 2023: ChatGPT
Plug-ins

March 2023: Chat GPT
Plug-ins

April 2023: AutoGPT
(open source)




Question 9:

What's next?




Chick

Digital Accelerated.
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Possible game changers?

OO API True advantage will come from
< 1]
a leveraging APIs

Application Programming Interface

Al Assistant leveraging GPT-4 to work < O G
autonomously on your behalf & A U T P T

N Meta -

~ HuggingChat

Chick

Digital. Accelerated.



'Every busmess needs an AI char%&g

; e s
Q"’\-’s

n -> Evéel‘éfyone in a busine

N
o

g

)
w B
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What's next?

If you want to discuss how we can make Al technology work for you and your brand
— or another aspect of your digital marketing, we're here to help.

After the webinar is over, my colleague Sonja Stewart will be in touch to share the
webinar recording with you.

Sonja can also schedule a call to talk about Al technology and other marketing
innovations, if that is something that your business is interested in.

If you can't wait, you can reach Sonja at sstewart@clickthrough-marketing.com

Chick

Digital. Accelerated.



We work to accelerate traffic
convert it...

(Z We build organic visibility with Technical SEO

h
E We tell your story with PR & Content Marketing 5 - Social

" We target your ideal audience with Paid Social

(g} We use a conversion-focused approach
(«>) with Data-led Desigh ® and CRO

Click

Digital. Accelerated.



contact our


mailto:hello@clickthrough-marketing.com
mailto:hello@clickthrough-marketing.com
mailto:hello@clickthrough-marketing.com

POLL

Your poll question here




POLL

Your poll question here
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